
Clare Sychrava
Senior copywriter, interviewer  
and storyteller for charities

07809 215 443

clare@claresychrava.co.uk

Benefit from the expertise of an award-winning senior writer and storyteller with with none 
of the agency overheads. From innovating creative concepts and responsive, sensitive 

interviewing to persuasive and engaging copy, emotive storytelling and meticulous editing, 
I can deliver heartfelt and effective work to meet your brief and deadline, reflect your brand 

and get you the results you want. 



 

I have extensive experience in copywriting and storytelling for a wide range of charities, 
charity-specialist agencies and not-for-profit organisations. My work has consistently 
generated good results and feedback. 

From fundraising appeals, legacy communications and supporter magazines, to TV and 
radio scripts, website copy and social media posts, I can deliver the copy and creative 
thinking you need to get you’re the results you want. 

Charity clients have included:

Ageing/Later life: Age UK, Royal Hospital Chelsea

Arts, culture, education and horticulture: Dartington Hall Trust. National Trust, Open University, 
Royal Academy of Music, Royal Horticultural Society, Teacher Support Network

Children: The Children’s Society, NSPCC, Save the Children, The Children’s Trust

Environment, wildlife and animals: Brooke, Friends of the Earth. Gorillas Organisation, Greenpeace, 
PDSA, PETA, RSPCA, World Animal Protection (WSPA), WWF

Health, mental health and disability: Cancer Research UK, Breast Cancer Care, Pancreatic Cancer 
UK, Prostate Cancer UK, The Alzheimer’s Research Trust, The Alzheimer’s Society, Arthritis Research 
UK, Asthma UK, Blind Veterans UK, Bloodwise, British Heart Foundation, Dementia UK, Mind, MND 
Association, Prostate Cancer UK, RNIB, Scope, Sense, Stroke Association

Hospitals, hospices and ambulances: Princess Alice Hospice, Royal Marsden Cancer Charity, St 
Raphael’s Hospice, Sue Ryder Care, Christie Hospital, Evelina Children’s Hospital, Great Ormond 
Street Hospital, Guy’s and St Thomas’s Hospital, Kings College Hospital, North West Air Ambulance, 
Scottish Air Ambulance, St John’s Ambulance

Housing, homelessness and community: The Advocacy Project, Amber Foundation, Centrepoint, 
Crisis, Habinteg, The Passage, Pioneer Housing, Prince’s Trust, Refugee Action, Refugee Council, 
Royal Voluntary Service, Trussell Trust

Overseas development and social enterprise: ActionAid, British Red Cross, Concern, Plan 
International, Practical Action, Leapfrog Investment

Veterans: Blind Veterans UK, Help for Heroes, Royal Hospital Chelsea, SSAFA

Other: NABS (National Advertising Benevolent Society, New Philanthropy Capital (NPC)
“Clare has generated consistently good  

results for us. She is able to focus and interpret the 
message in a brief effectively and express it through 
powerful and persuasive copy. I wouldn’t hesitate to 

recommend her as an exceptional writer.”  
Allan Hulse, International Direct Response Manager, PETA

SKILLS INCLUDE:

•	 Copywriting

•	 Interviewing, storytelling and research

•	 Concept development and presentation

•	 Branding, messaging and tone of voice

•	 Copy-editing and proof-reading

•	 	 AI for Copywriting

“Clare writes beautiful copy from the heart that gets 

great results! It was a privilege to work with her.” 

Steve Andrews,  formerly CEO at Whitewater Creative Services

“Clare has developed some great work for us - 
compelling messaging, engaging copy, creative 
ideas. She’s been a pleasure to work with – 
thoroughly recommend.”  
Esther Jackson, Marketing and FR Director, Age UK



.

FRIENDS OF THE EARTH: APPEALS

This high-performing warm mailing raised £60.5K (the target 
was £34.2k) and both the average gift and the response rate 
were higher than usual. 

This one-piece cold 
acquisition insert was 

the client’s largest 
test to date across 

these channels.



RSPCA: CHRISTMAS APPEAL  

A review on LinkedIn from The Letterbox Consultancy said:

“This charity Christmas DoorDrop from RSPCA is a masterclass in the art of the persuasive letter...

Although this is RSPCA’s Christmas campaign, it has almost no “Christmasification” treatment. No Christmas trees, stars, presents, etc., and just the odd dusting of snow. 
This works well with messaging around the plight of animals during the cost of living crisis. 

This is an excellent use of Door Drop; a very well-written and highly emotive letter written in the first person and addressing the recipient directly; “You see, there’s a simple 
way you can help our dedicated teams…but it’s important you act quickly.” The call to action is clear and repeated throughout the letter; “give £15 and join the Christmas 
Rescue today”. The £15 cash ask and the phrase “join the Christmas Rescue” is used in the letter, the shopping list, and the donation form. 

The letter is a tough read, particularly for an animal lover. However, there is hope – a picture of the dog in her new home looking happy and well – your £15 will help make 
this happen for other animals.”

THE COST OF CARE IS

Please help brachy dogs like 
Reggie get the care they 
urgently need – and deserve.

AND OUR CENTRES ARE 
BUSIER THAN EVER

SOARING 

The aims of the RSPCA are to prevent cruelty and promote 
kindness to animals. The RSPCA helps animals in England 
and Wales. Registered charity no. 219099. All images: RSPCA

Return Address 
RSPCA 
Lansdowne House  
Bumpers Way  
Chippenham  
SN14 6NG

Will you donate today and help us be there for vulnerable animals  
with nowhere else to turn?

Flat-faced or Brachycephalic breeds like Reggie face painful 
and debilitating health problems, such as breathing, dental 
and spinal issues and can need lifelong medical care.

RIGHT NOW, THE RISING 
COST OF CARE IS PUTTING 
THOUSANDS OF  
ANIMALS AT RISK
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PRINCESS ALICE HOSPICE: SPRING APPEAL

This Spring appeal from regular client Princess Alice 
Hospice was one of their highest performing appeals, 
raising £73,000 exceeding the target by £5,000. 

“I’ve worked with Clare on a number of different fundraising appeals 
and she has always been great to work with - very flexible and 
accommodating, prompt, thorough and responsive. I have no 
hesitation in recommending her for charity fundraising copywriting 
and case studies.”  
Fran Bettersworth, Associate Director and Marketing and Engagement, 
Princess Alice Hospice



ROYAL MARSDEN: CHRISTMAS APPEAL

This 2024 Christmas appeal, which included a reminder pack 
and email, raised £119,500.



ROYAL ACADEMY OF MUSIC: SUMMER APPEAL 

This appeal achieved an ROI of 6.4% and raised over 
£80,000 with matched funding.



ROYAL CHELSEA HOSPITAL: THE COST OF LONELINESS APPEAL  

Work for this regular client has included identifying and interviewing 
beneficiaries, supporters and staff with compelling lived experience 
and crafting emotive stories, persuasive appeals, supporter magazine 
articles, website copy, social media posts and more. Warm mailings have 
consistently generated high response rates of up to 30%.

<Envelope Salutation>
<Address 1>
<Address 2>
<Address 3>
<Town> 
<County>
<Country> 
<Postcode> 

<URN> <Segment Code>

Friends make life worth living And we’ve never needed friends like you more

Royal Hospital Chelsea, Royal Hospital Road, London SW3 4SR
T 020 7881 5200 W chelsea-pensioners.co.uk

Royal Hospital Chelsea Appeal Ltd. Registration no. 03701005. Charity Registration no. 1076414. Chelsea Pensioner (RH) Ltd. 

Registration no. 03853787. Both entities are registered in England and Wales. Registered office as above.

THE COST OFLONELINESS

June 2023

Dear <Letter Salutation>,As the Royal Hospital’s Regimental Sergeant Major, one of my tasks is overseeing the welfare of the 

Chelsea Pensioners. I can confidently say that loneliness is the biggest factor that brings them here.

In the Army, camaraderie is fundamental to their daily lives. Then, as they get older, partners and friends 

die, children grow up and they find themselves alone. In a world where communities have become 

increasingly fragmented, all many older veterans have to look forward to is empty days stretching 

ahead.  And pride prevents these former soldiers from reaching out for help when they feel alone. 

It was no surprise to me when recent research showed that Chelsea Pensioners live five years longer on 

average than their peers outside. Loneliness impacts not just on the quality of life, but on its duration.

That’s why we are so determined to continue to transform the lives of former soldiers. However, 

spiralling costs are making it increasingly challenging. Please <Personalised> will you help us to maintain a way of life that has rescued countless old 

soldiers from spending their final years alone and invisible? Any donation you can send today will 

play a part in ensuring the community model we’ve pioneered here continues.

The World War II generation of Chelsea Pensioners is probably the finest we’ve ever seen. Despite 

growing up in difficult times, their humility, selflessness, courage, and loyalty are outstanding. I believe 

they – and every former soldier – deserve a rewarding retirement surrounded by friends.  

Time and again I hear stories of how bleak their lives were before they came here. Take Mike, whose 

story you can read in the leaflet enclosed. He remembers looking out of the window one winter’s day 

and thinking, “I’m wasting my life.” His wife had died. One by one, his adored dogs had also gone. There 

was nowhere to go and nothing to do. Then one day Mike fell over and couldn’t get up. He lay on the floor, alone and frightened, for a day and 

a half before anyone found him. Soon afterwards, he applied to become a Chelsea Pensioner and he’s 

never looked back.
A gift to the Royal Hospital today could transform another lonely life like Mike’s. 

Today Mike is a changed man. If he’s not in the coffee shop with friends, he’s out in his Scarlet. He’s an 

active member of the bowls club, in training to be a Royal Hospital tour guide and a regular member of 

our choir. He gives back in every way he can – from taking fellow Pensioners to hospital, to looking out 

for their welfare as a ward rep.

<Envelope Salutation><Address 1><Address 2><Address 3><Town> 
<County> 
<Postcode>
<URN> <Segment Code>

Please turn over...



LEGACY COMMUNICATIONS

This fulfilment piece for legacy 
enquirers was shared with 
volunteers at events, via service 
teams and in a newsletter. 
The number of enquirers and 
pledgers rocketed as a result.

Refugee 
Action

Samaritans

Your guide to remembering Samaritans in your Will

We’re here for people 

in need, always

One person can make  

a huge difference

Dear friend,
I was a frightened and bewildered eight-year-
old when my family fled to England. Our lives 
had been torn apart by the Kosovan war. When 

I stepped off the plane in Manchester, I had no 
home to go to, I couldn’t speak a word of English 

and I knew nobody. 
But we were not alone. The kind people from Refugee Action welcomed 

us so warmly. There was a private room for us to go to with phones, so we 

could tell our relatives we were safe. I remember the table piled high with 

food and the play area for us children. When I was very little, Kosovans and Serbians lived in peace. Then there 

were massive tanks in the streets as I walked to school. One day I woke 

up and they’d set fire to the village near my town. People who used to be 

our friends and neighbours were shooting us dead in the streets. We used 

to hide from the bombings in my great-grandparents’ basement. People 

made big holes in the walls, so you could run through the neighbours’ houses 

without running into the street. Homes were burned down and people 

shot. Women were raped and children murdered. 
The men formed an army because they wanted to protect us, but they 

weren’t trained soldiers and didn’t have the right equipment – many 

were never seen again. One day, I saw some men on the balcony with my 

father. My little brother started crying, “Daddy, Daddy, Daddy,” and 

wouldn’t stop. Mum brought us out, so Dad could comfort him. Later  

I learned they were trying to recruit my father, but my brother’s tears 

stopped him going. We left the next day. We headed for the Macedonian border. Massive queues of desperate  

people were clamouring to cross. I nearly suffocated in the crush and 

we barely ate for three days. Finally, we made it across. But my brother 

urgently needed medical treatment, so we boarded a flight for the UK  

as victims of war.

“I first worked with Clare creating legacy materials. She manages to 
strike that rare balance of being clear, persuasive, non-intrusive and 
engaging. Clare just gets it and she’s a dream to work with: reliable, 
collaborative and never dramatic about feedback and deadlines. If 
you need a copywriter who can handle sensitive topics with skill and 
a bit of magic, she’s a very safe pair of hands.” Sanita Guddu, Charity 

Training and Legacy Consultancy Specialist

MIND LEGACY APPEAL

This legacy mailing exceeded the target 
for pledgers by 40% and the target for 
intenders by 10%. Free will registrations 
were over target by 75%.



MIND: CHRISTMAS APPEAL 

Recruited new regular givers while exceeded the target on donations by over 32%. 
Overall, online donations rose by 16%. 



BROOKE APPEAL

Impressive response rates of over 10% for cash donations and 
£38,000 yearly increase from Direct Debit donors.

“Clare is excellent at meeting tight deadlines. She 
is able to produce great copy either from a lot of 
content to distil, or with very little material. Her copy 
is produced efficiently and effectively.”   
Sarah Stoney,  Senior DM Executive, formerly at Brooke



ROYAL HORTICULTURAL SOCIETY

Winner of a DMA Echo Award. 



WEB AND EMAIL 

“Clare is an excellent copywriter and editor and I would thoroughly recommend her to other charities 
which are looking to strengthen their supporter engagement and revitalise their fundraising pages. 
My colleagues and I were really happy with the results.”  
Kellie Smith, Communications Manager, Womankind 

Email appeal

Email supporter 
newsletter

Web page examples



NEWSLETTERS AND SUPPORTER MAGAZINES 



CONCERN : INSERT AND ADVERTISING

Winner of ICFM Best DM Campaign.


